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AFG Law is a solicitors firm founded in
1897 with a mission to offer an effective,
friendly and comprehensive legal service
to all. We want to reflect this in the way we
present the AFG Law brand to all its
constituents: local families, businesses
and people in need of legal advice.
This document introduces the AFG Law
brand and its visual and verbal
expression. It summarises the brand’s 
promise, values and voice, which form the
platform for all its communications.
It sets out the thinking behind our visual
identity, and shows how its components
are put together to create a distinctive,
dynamic AFG Law look.

Introducing 
the AFG Law brand
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afglaw.co.uk

Preferred logotype
Version: With Strapline

Alternative logotype
Version: With Strapline

Preferred logotype
Version: With Strapline,
Brand colours 
on AFG Blue

Alternative logotype
Version: With Strapline,
White on 
AFG Blue

Our logotype
B R A N D  G U I D E L I N E S

A F G L A W . C O . U K

Logotype version with
strapline. Sometimes
works best depending
on design type.

Alternative logotype
version with strapline. 

Alternative logotype
Version: Without
strapline, white on 
AFG Blue

These are the only formats that our logo should ever be used in. Any alterations
or edits need to be approved by AFG Law first.



The clear space is defined by X, which is the gap
between type and shape of the logotype.

Ideal minimum
logo size

Simplified logo
where space is
limited

X

X
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X X

X

X

X
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Clear space & minimum sizes
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Slightly narrowed
logo is fine for the
space.



Misuse of the brand
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This list is not exhaustive. Any format or sizing
that resizes, edits or warps in any way will not be
approved. 

Colour altering is strictly prohibited. This is one
example, however this is applicable to all
colours.

This is applicable to all shapes that are not a
square.



P R I M A R Y

CMYK C:79 M:3 Y:89 K:0
RGB R:29 G:164 B:76
PANTONE Pantone 361 C

CMYK C:95 M:76 Y:46 K:44
RGB R:30 G:49 B:72
PANTONE Pantone 540 C

S E C O N D A R Y

CMYK C:0 M:0 Y:0 K:85
RGB R:74 G:74 B:73 

Brand colours

B R A N D  G U I D E L I N E S
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Printed Pantones: 
355c (coated paper) 
354u (uncoated
paper)

White is heavily used
throughout if
needed.



Comfortaa

Typefaces for print & digital

B R A N D  G U I D E L I N E S
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ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@£%^&*(){}

Lato
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@£%^&*(){}

League Spartan
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@£%^&*(){}

Baloo Bhaijaan
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@£%^&*(){}



10% White on Dark Background

B R A N D ’ S  P A T T E R N  E X A M P L E S  O F  U S A G E

10% Black on White Background 100% Green on Blue Background 10% White on Green Background

Brand elements
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Wave on dark background Low transparency wave on
any background

Blue wave on any
background

Green wave on any
background



B R A N D ’ S  P A T T E R N  E X A M P L E S  O F  U S A G E
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Use of the brand



Candid & natural team images, if we can include branding and green elements where we can, this is great. Completely avoid serious pictures of generic
courtroom pictures. Try to always have a positive vibe to all photos used. If it’s a serious topic. use stock photos with no faces. 

Brand photography
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Brand Values
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These values are not only implemented across our daily
operations, but also need to be representative in all of our
marketing efforts also. 

These values need to be applicable 



How the brand can be used on stationery items such as business cards
and letterheads and larger messaging for a website banner etc.

Brand application
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Print leaflets

Business cards



afglaw.co.uk

 

caitl in.gray@afglaw.co.uk
a f g l a w . c o . u k

marketing@afglaw.co.uk

0 1 2 0 4  3 7 7  6 0 0
B o l t o n  O f f i c e

Regents House, 
Folds Point,  Folds Road 
Bolton 
BL1 2 RZ

B u r y  O f f i c e

14 Market Street
Bury 
BL9 0AJ

0 1 6 1  3 5 9  3 8 8 0

https://www.google.com/search?sca_esv=644c3fc578f491ed&sxsrf=ANbL-n4ZdsL4x3WAG9eRA935UViEguYdNA%3A1777639383682&q=AFG%20LAW&stick=H4sIAAAAAAAAAONgU1I1qDCxME9KNElJSbRMMTc1Mk-yMqgwSkkzNkhKS04xNE02NTWwWMTK7ujmruDjGA4AtyP3gzMAAAA&mat=Ce4ppXF3NVeg&ved=2ahUKEwjp_ILgjpiUAxXOUaQEHVksM2YQrMcEegQIFhAC
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